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An electronic version of this handout can be downloaded from the Resources section of the course site : http://www.sfu.ca/media-lab/archive/2007/387/Resources/
Overview:
One of the striking features of contemporary society is the rapid flow of visual images in everyday life. Quick and accessible technologies for creating, recording and disseminating images have made it much easier to communicate using visual images and combine them with text and sound. This course will provide students with an opportunity to consider theoretical foundations of the many ways that visual culture shapes and is shaped by communication and to develop skills in visualization. 


Visualization is not merely a set of techniques for organizing and presenting information.  The term also refers to processes for gaining insights into phenomena that we cannot necessarily ‘see’ or communicate about using other means. Visual culture and visualization processes thus conceived are powerful ways of knowing. Visualization is sometimes presented as a strategy for synthesizing complex ideas and containing the flow of massive amounts of information but visual representations are not neutral presentations of “facts”. The ability to critically analyze and design effective visual communication is of fundamental importance for understanding and participating in contemporary society. 



This course investigates both theories and techniques of visualization design. Themes covered in the course include: theories of visualization in relation to communication studies; methodologies for studying the interplay of technology, culture and media in visual studies and visual communication design; analysis of imaging conventions and innovations in the context of contemporary global communication; and visual communication in diverse cultural contexts.

This laboratory-based course requires the completion of practical assignments that apply the ideas presented in seminars, workshops and readings. 

The laboratory component of this course will require work to be done during workshops and outside of class hours in order to complete assignments.  All students are expected to present their work to the class and to participate actively in critiques and discussions of on-going projects. Lab assignments and class activities provide opportunities to explore the interplay of graphic design, visual literacy and critical media analysis in the production and evaluation of visual communication. 

Students will be expected to participate actively in creating the seminar in real time through readings, discussion, proposal of cases and examples for study. Specific weekly topics for discussion and examples for applied theory will depend on the range of interests in seminar participants. Assignments will include student presentations and short applied theory essays. 



Required and Recommended Reading:
Readings (and viewing assignments) will be assigned throughout the term. Readings will be made available on-line or through the library reserves. Some viewing assignments will involve fieldwork (actually going places to visually examine them) 

Grading Scheme :


Visualization analysis





15%


Static Visualization Design




15%


Dynamic Visualization Design




20%


Final Project






30%


Participation in seminars, workshops and critique sessions 
20%

The School expects that the grades awarded in this course will bear some reasonable relation to established university-wide practices with respect to both levels and distribution of grades.  In addition, the School will follow Policy T10.02 with respect to “Intellectual Honesty” and “Academic Discipline” (see the current Calendar, General Regulations section).

Tentative Outline of Lecture Topics and Class Sessions

Changes will be announced in class

(*=student presentation days)

Week 1:  Introduction to Visual Culture and Visualization

Course Organization, Traditions, Disciplines, Theories & Methodologies

Week 2 : Media & Communication Theory for Visual Studies

Week 3: Approaches in Cultural Studies and Visual Studies

*Week 4 (September 25):  Presentations (Visualization Analysis)

Week 5:  Contributions of the Visual Arts and Art History (ArtSpeak and Ways of Seeing/Representing) 

Week 6:  Science Studies and Visual Culture (Images as Evidence, Discovery and Experience)

*Week 7 (October 16):  Presentations (Static Visualization Design)
Week 8: Vision, Cognition and Perception

(Colour Theory, Pattern Recognition)

Week 9: Visual Intertextuality and Mediology in the Post-Internet Era

(Introduction to Mediology, Deception and the Unseen, Surveillance, Panopticism)

*Week 10 (November 6):  Presentations (Dynamic Visualization Design)
Week 11:  Cross-Cultural Visual Communications

Week 12:  Visualizations, Collective Memory and the Cultural Future

*Week 13 (November 27):  Presentations (Final Project & Portfolio Due)
A Sampling of Visual and Cultural Studies Websites and Resources (More to follow)

(Download the electronic document to use the hyperlinks.)

· Timothy Quigley’s Visual Studies Resource Page 

· Martin Irvine’s Website (Georgetown U.)
· Cultural Studies Central http://www.culturalstudies.net/
· CultSock (Communications, Media and Cultural Studies Website ) http://www.cultsock.ndirect.co.uk/
· Culture Machine http://culturemachine.tees.ac.uk/
· Canadian Association for Cultural Studies On-line Journals http://www.culturalstudies.ca/english/eng_resourcesjournal.htm
· Cultural Studies and Critical Theory http://theory.eserver.org/dir/Cultural_Studies
· PopCulture (Sarah Zuupko’s Cultural Studies Center) http://www.popcultures.com/
· Contemporary Postcolonial and Postimperial Literature in English http://www.scholars.nus.edu.sg/landow/post/poldiscourse/2views.html
· Communications, Cultural and Media Studies Data Base http://www.ccms-infobase.com/
· Irvine, Martin. The Po-Mo Site: Postmodernism to Post-Postmodernism http://www9.georgetown.edu/faculty/irvinem/theory/pomo.html
· Media, Gender, Identity Theory and Stuff

· http://www.theory.org.uk/
· Sarah Zupko's Cultural Studies Center 

· http://www.popcultures.com/
· Black Cultural Studies Site

· http://www.blackculturalstudies.org
· A website about Cultural Activism

· http://www.wwcd.org/action/action.html
